


The 5 Studies

What are the emerging forms of cultural engagement?

The Cultural Engagement Index
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What will Philadelphia region’s population look like in 2020?

Demographic Trends and Forecasts 

in the Philadelphia Region
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How does our region’s engagement compare nationally?

Culture & the Arts Survey
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How do people migrate between cultural organizations?

Paid Patronage Study
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Who and what influence the decision to participate culturally?

Engage 2020 Focus Groups
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5 next steps

1) Read the report

2) Share it

3) Read the 5 studies at philaculture.org

4) I.D. opportunities that fit mission

5) Build one innovation element into next year’s plan




