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DIRECT SPENDING

organizational spending
+ audience spending
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ORGANIZATIONAL SATARIES T BERERITS 8359-4M
S
8875 PHYSICAL PLANT $266.8M
MILLION | commumesrions S51.2M
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G5
MILLION

FROM DIRECT
EXPENDITURES

MEALS BEFORE/AFTER EVENT

$237.8M

OVERNIGHT LODGING

$84.3M

GROUND TRANSPORTATION

$65.7M

REFRESHMENTS/SNACKS DURING EVENT

$93.9M

SOUVENIRS + GIFTS

546.3M

CLOTHING + ACCESSORIES

S16.2M

OTHER

S13.4M

EVENT-RELATED CHILDCARE

S4.0M
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DIRECT EXPENDITURES

o4 BILLION

ORGANIZATIONS: $875 million

AUDIENCES: $521 million
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Rachel + Malik
[RESIDENTS]

$90.40

AVERAGE COST
OF A MEAL
FOR TWO
RESIDENTS

RESTAURANT

FOOD

SUPPLIER
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Rachel + Malik
[RESIDENTS]

$90.40

AVERAGE COST
OF A MEAL
FOR TWO
RESIDENTS

RESTAURANT

FOOD
SUPPLIER

PURCHASING
AGENT

FISH
MONGER

SEAFOOD
SUPPLIER

PRODUCE

SEED
SUPPLIER
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INDIRECT EXPENDITURES

SL9 BILLION

ORGANIZATIONS: $1,208 million

AUDIENCES: $655 million
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TOTAL ECONOMIC IMPACT

533 BILLION
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FULL-TIME EQUIVALENT JOBS

44,000
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=4 4 0UT OF 5 JOBS

generated by arts + culture
are In other industries.
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RESIDENT HOUSEHOLD INCOME

3104 BILLION
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WHAT CAN
$1 BILLION BUY?
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VEARS ﬂéﬂé?

WURTH UF: GROCERIES FOR
281,000

FAMILIES




| YEAR'S
WORTH OF:

‘ii

CLOTHING FOR

212,000

FAMILIES



| YEAR'S /ﬁ\
WURTH UF: HOUSE PAYMENTS FOR

27,000

FAMILIES



anmn |79 966 675
S— CHEESESTEAKS

THAT'S 32 I/3 CHEESESTEAKS FOR EACH RESIDENT OF SOUTHEASTERN PA!
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TAX REVENUES
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REGIONAL

TAX REVENUES GENERATED:

S7AN I

e cultural
PaLLIANCE



REGIONAL

TAX REVENUES GENERATED:

S7AN I
VS,

GOVERNMENT CULTURAL FUNDING:

yolll.
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STATE

TAX REVENUES GENERATED:

S95M I
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STATE

TAX REVENUES GENERATED:

S95M I
VS.

GOVERNMENT CULTURAL FUNDING:

SAIM I
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TAX REVENUE

3(6I MILLION

STATE: $95 million
LOCAL.: $74 million
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AMONG MAJOR CITIES:

WASH
SAN F
PHILA
CHICA
SEATT

NGTON, DC
WANCISCO, CA
JELPHIA, PA
60, 1L
E, WA

BALTIMORE, MD
PITTSBURGH, PA

ATLAN
SAN D

TA, GA
IEGO, CA

INDIANAPOLIS, IN

51,806
87l
$805
$710
$748
$609
5963
$558
5920
$475

PER-CAPITA
EXPENDITURES
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AMONG MAJOR CITIES:

CHICAGO, IL b0,30(
0 ANGELES, CA 31400
PHILADELPHIA, PA 29,80
MIAMI, FL 29,80

. o TOTALFTE JOBS

SAN FRANCISCO, CA 0,701 CRE ATED

HOUSTON, T 0,701

ST, LOUIS, MO 0,00¢

WASHINGTON, DC 4,600 aiee cultural
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AMUNG REGIONS:

JRT

mzcxsmwm

METR
GENT

AEAT

GREAT

]UHEAS
AEAT

AL
ER

GREAT

ER

X (+
ER MILWA
) KANSAS

:I_ (.,.
PORT

HART

JRLAN
LAND,

)

)

ORD, CT

EATER WASHINGTON, DC
ERN PA
ER HOUSTON, TX

DOUTHEASTERN MI (+DETROIT)
DALLAS)
UKEE, WI
CITY, MO, KS

)
1

S1.58

S1.48
S978M
SATIN
S428M
S300M
S273M
S266M
S254M
S230M
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AMONG REGIUNS

UT
JRT
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GREAT

SOU
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GREAT
S
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THEASTERN PA

ER PORTLAN
) KANSAS CI
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ER WASHINGTON DC
HEASTERN MI (+DETROIT)
HTX (+DALLAS)

ER MILWAUKEE, W1
GENTRAL FL (+ORLANDO)
GREAT

), OR
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ER HARTFOR
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8,000
8,300
b,30L

29,I::
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e cultural
PaLLIANCE



ARTS CULTURE

+EGONOMIC




ECONOMIC IMPACT ST
BY DISCIPLINE |
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00 YOU VOTE?

03 (9%

2008 2010
PRESIDENTIAL CONGRESSIONAL
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of Cultural Attendees
stay overnight
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(0%

of Visitors would
have stayed home or
gone out of region
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53.3 BILLION
[0TAL ECONOMIC
IMPACT
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44,000 JOBS
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ol.04 BILLION
N HOUSEHOLD
INCOME
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JOUBLE THE
NATIONAL AVERAGE
N PER-CAPITA JUBS
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3(69 MILLION
N STATE AND LOCAL
TAXREVENUES
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Calculate your cultural organization’s
a economic impact at

philaculture.org/impact
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ABOUT MEMBERSHIP PROGRAMS PROCALENDAR NEWS RESOURCES RESEARCH ADVOCACY JOB BANK CONTRIBUTE

Home #* Javascript test

IN GREATER PHILADELPHIA

INFORMATION

Step 1: Region

REGION you wish to calculate for: Choose one =

Step 2: Total Expenses

Your Organization’s TOTAL EXPENSES (please do not use commas):

Step 3: Total Attendance

TOTAL ATTENDANCE to your organization’s arts events (again, do not use
commas)

| CALCULATE | | Reset |

TOTAL ECONOMIC IMPACT OF:

Total FTE Jobs Household Local State
Expenditures Income Government  Government
Revenue Revenue

Nonprofit Arts and Culture
Organizations:

Nonprofit Arts and Culture
Audiences:

Total Industry Impact:
(The Sum of Organizations and
Audiences)
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THANKYOU,
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THANK YOU TO OUR FUNDERS

\

W UV L/LA/AM /PENN . P
Y R D AT I ON Bankof America ™9

ADDITIONAL SUPPORT PROVIDED BY THE DOLFINGER-MCMAHON FOUNDATION

PENNSYLVANIA
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