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Objectives of the CEI 

• To provide the cultural community with a new, 
wider lens through which to see itself 

• To create a measurement system that can 
detect changes in patterns of engagement over 
time 

• To expose opportunities for increasing cultural 
engagement 

• To stimulate innovation among arts and cultural 
organizations  

• To focus public attention on culture as an 
indicator of quality of life  
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1. It surveys the general population 

2. It factors in both frequency & 

importance 

3. It includes both audience-based and 

personal practice activities 
 

How is the CEI different from other 

studies of arts participation? 
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Methodology 

• Geography:  20-Mile Radius of Center City 

• 202 Zip Codes in 7 counties  

• Consistent intercept locations in both years 

• Over 3,000 residents surveyed, both online 

and in-person  

• Substantial samples of African-Americans 

and Hispanics were gathered 

• Worked with ArtsRising on additional 

questions and sampling of caregivers  
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Questionnaire Design 

• Demographics 

• 52 arts, cultural and heritage 

activities 

• Civic engagement 

• Attitudes and values 
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For each activity, both frequency and 

salience were measured. 

 

   

 
On average, how frequently do youÉ  

Never 

or 

Almost 

Never  

At 

Least 

Once a 

Year  

At 

Least 

Once a 

Month 

At 

Least 

Once a 

Week 

 

Which of these 

activities, if 

any, are very 

important to 

you? 

A. Listen to music on a local radio station       
B. Buy music for your own collection        
C. Attend concerts by profes sional musicians (any style 

of music) 
      

D. Hear music performed as  part of a worship service       
E. Sing       
F. Play a musical instrument       
G. Take music lessons or classes       
H. Make up original tunes or compose music       

 

Four Frequency Cohorts 

One Salience Indicator 

On average, how frequently do you… 
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• Arts learning & skills 

acquisition 

• Inventive engagement 

• Interpretive engagement 

• Curatorial engagement 

• Attend live performing arts 

programs 

• Visit art museums and art 

galleries 

• Visit history and science 

museums 

• Attend community cultural 

events 

• Media-based consumption 

Nine Components of the CEI 

Audience-Based Personal Practice 
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Overall Results, 2008 - 2010 
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THE BIG PICTURE: DOUBLING CULTURAL ENGAGEMENT BY 2020 

Audience-Based 

Personal Practice 
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The CEI went up by 11 points between 2008 and 2010 

100 = 2008 

Baseline 

Average 
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Nine Components of the CEI - 2008 vs. 2010 
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118 

116 

115 

115 

113 

112 

110 

105 

100 

0 10 20 30 40 50 60 70 80 90 100 110 120 

Inventive engagement 

Arts learning & skills acquisition 

Visit art museums and art galleries 

Attend community cultural events 

Curatorial engagement 

Attend live performing arts programs 

Interpretive engagement 

Visit historic sites, history and  
science museums 

Media-based consumption 

2010 COMPONENTS OF CEI  

100 = 2008 Baseline Average 
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Large increases were reported for participatory 

activities 

11 
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But the largest increases were reported for 

online activities 

12 
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Salience increased at a higher rate than 
frequency, leading to overall increase in CEI 

-5% 

-3% 

-1% 

1% 

3% 

5% 

7% 

9% 

11% 

13% 

15% 

52 Activities 

Net Change in Salience and Frequency 

Frequency (% reporting any activity) 

Salience (% "very important") 
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15.4 

14.1 

11.6 

5.6 

13.4 

11.7 

9.3 

4.7 

0.0 5.0 10.0 15.0 20.0 

Listen to Internet radio* 

Download music online* 

Share something online that you 

created* 

Take material you found online, 

remix and  

share with others* 

Frequency Score (Minimum=0; Maximum=52) 

Average Frequency of Online Activities 

2008 

2010 

14 

Online creative activities are increasingly a part 

Philadelphia’s creative life… 
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38% 

33% 

27% 

10% 

24% 

22% 

18% 

7% 

0% 5% 10% 15% 20% 25% 30% 35% 40% 

Listen to Internet radio* 

Download music online* 

Share something online  
that you created* 

Take material you found online,  
remix and share with others* 

% Respondents Reporting Activity is "Important" 

Salience of Online Activities 

2008 2010 
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… and the salience of these activities also increased 

dramatically 
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Key Findings by Artistic 

Discipline 
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Note the increase in importance for 

“listen to the radio” 
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72% 

35% 

32% 

28% 

25% 

11% 

7% 

5% 

67% 

34% 

30% 

25% 

24% 

12% 

6% 

5% 

0% 10% 20% 30% 40% 50% 60% 70% 80% 

Listen to music on the radio* 

Buy music for your collection 

Attend concerts by prof'l musicians 

Sing* 

Hear music as part  
of worship service 

Play a musical instrument 

Make up tunes or arrange music 

Take music lessons 

% Respondents Reporting Activity is "Important" 

Salience of Music Activities 

2008 2010 
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45% 

28% 

13% 

12% 

11% 

9% 

6% 

5% 

33% 

20% 

9% 

9% 

10% 

7% 

6% 

4% 

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50% 

Watch  
dance on TV* 

Dance socially* 

Attend performances  
by dance companies* 

Make up my own dance steps* 

See praise dancing  
in a church 

Go to community  
ethnic or folk dances* 

Take dance lessons 

Perform dances as  
part of a group 

% Respondents Reporting Activity is "Important" 

Salience of Dance Activities 

2008 2010 
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The “salience” or importance of some dance 

activities increased significantly 



© 2011 WolfBrown 

5.9 

5.6 

4.7 

4.7 

2.5 

2.4 

2.4 

1.8 

5.5 

5.3 

4.0 

3.9 

1.9 

2.0 

2.0 

1.2 

0.0 1.0 2.0 3.0 4.0 5.0 6.0 

Attend plays or musicals  

w/ prof'l actors 

Tell stories  

Attend comedy clubs poetry slams  

or open mic nights 

Act out stories or scenes  

at home/ friends' house 

Rehearse  

and perform in plays or musicals 

Participate in pageants* 

Help to put on plays or  

shows but not act in them 

Take acting lessons* 

Frequency Score (Minimum=0; Maximum=52) 

Average Frequency of Theatre/Performance Activities 

2008 

2010 

19 

Frequency increased slightly for Theatre and 

Performance activities… 
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38% 

28% 

17% 

9% 

8% 

5% 

5% 

4% 

30% 

19% 

13% 

6% 

7% 

4% 

4% 

3% 

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 

Attend plays or musicals  
w/ prof'l actors* 

Attend comedy clubs poetry slams  
or open mic nights* 

Tell stories * 

Help to put on plays or shows* 

Act out stories or scenes at  
home/friends' house 

Rehearse and perform  
in plays or musicals 

Participate in pageants 

Take acting lessons 

% Respondents Reporting Activity is "Important" 

Salience of Theatre/Performance Activities 

2008 2010 

20 

…while salience also rose dramatically 
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10.8 

7.5 

7.5 

6.4 

6.4 

4.9 

3.5 

3.4 

2.7 

9.0 

6.6 

6.7 

6.0 

5.9 

4.7 

3.0 

2.8 

2.1 

0.0 2.0 4.0 6.0 8.0 10.0 12.0 

Make crafts of any kind* 

Paint, draw or make other original art 

Take photographs with artistic intentions* 

Go to arts or crafts fairs 

Visit art museums or art galleries 

Design, embroider or sew clothing 

Make original videos or films 

Attend film festivals 

Take visual arts or crafts classes 

Frequency Score (Minimum=0; Maximum=52) 

Average Frequency of Visual Arts Activities 

2008 

2010 

21 

Frequency rose for visual arts and crafts 
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38% 

32% 

28% 

19% 

16% 

11% 

11% 

8% 

5% 

31% 

25% 

21% 

16% 

13% 

9% 

10% 

6% 

6% 

0% 5% 10% 15% 20% 25% 30% 35% 40% 

Visit art museums or  
art galleries* 

Go to arts or crafts fairs* 

Make crafts of any kind* 

Take photographs  
with artistic intentions 

Paint, draw or make  
other original art* 

Attend film festivals 

Design, embroider or  
sew clothing 

Make original videos or films 

Take visual arts or crafts classes 

% Respondents Reporting Activity is "Important" 

Salience of Visual Arts Activities 

2008 2010 

22 

The salience of visiting art museums and 

galleries and art/craft fairs increased 
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Frequency remained constant from 2008 to 2010 

for History and Science activities 

23 

27.9 

15.8 

15.6 

13.9 

9.0 

7.4 

6.7 

5.8 

28.8 

15.1 

15.9 

15.4 

9.1 

7.0 

0.0 5.0 10.0 15.0 20.0 25.0 30.0 

Watch history or science  

shows on TV 

Prepare traditional foods* 

Do gardening or landscaping 

Read about history or science 

Visit historic sites or  

history/science museums 

Research family history 

Visit local zoos and aquariums 

(2010 only) 

Visit local public gardens  

and arboretums (2010 only) 

Frequency Score (Minimum=0; Maximum=52) 

Average Frequency of History and Science Activities 

2008 

2010 
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…and for reading and writing activities 

24 

42.0 

33.2 

20.6 

10.6 

9.8 

4.8 

4.8 

3.8 

3.0 

44.3 

34.5 

21.3 

10.1 

9.3 

4.4 

4.0 

3.0 

2.4 

0.0 5.0 10.0 15.0 20.0 25.0 30.0 35.0 40.0 45.0 

Read magazines or newspapers 

Read books for pleasure 

Visit a public library 

Write for business purposes 

Write about life in a journal or blog 

Write original poetry 

Write drama, fiction or short stories 

Read out loud or perform  

poetry or rap 

Take writing lessons or classes 

Frequency Score (Minimum=0; Maximum=52) 

Average Frequency of Reading and Writing Activities 

2008 

2010 
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Key Findings for 

Demographic Cohorts 
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COMPARISON OF CEI BY RACE AND ETHNICITY 

Audience-Based Personal Practice 
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Note the large increases in participatory engagement 

amongst African-Americans and Hispanics 

100 = 2008 

Baseline Average 
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…and their population is growing  

(2010 vs. 2015 projection) 

Average age of residents in nine 

county area: 

 

White: 40 years old 

African-American: 33 years old 

Hispanic: 26 years old  
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79 

78 

109 

86 

98 

124 

214 

206 

167 

128 

127 

88 

288 

234 

163 

155 

221 

107 

60 80 100 120 140 160 180 200 220 240 260 280 300 

Remix and share materials online 

Make up dance steps 

Download music 

Research and explore your  
family history 

Tell stories in the oral tradition 

Got to arts and crafts fairs 

SELECT INDIVIDUAL ACTIVITIES BY RACE AND ETHNICITY 

Hispanic Only 

Black or African-American 

White 
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Significant differences in CEI were observed 

across activities 

100 = 2008 Baseline Average 
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Personal practice accounts for a larger share of 

overall activity for younger adults 
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Rehearse and perform plays  

or musicals 

Perform dances as part of group 

Make up original tunes 

Remix and share materials  

you found online 

Write about your life in  

a journal/diary/blog 

Go to community or ethnic dances 

SELECT INDIVIDUAL ACTIVITIES BY AGE COHORT 

18-24 

25-34 

35-44 

45-54 

55-64 

65+ 

30 

Participatory activities are a pathway into 
the arts for young adults 

100 = 2008 Baseline Average 
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Caregivers of young children show a spike in 

cultural engagement 
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Act out stories or scenes 

Make films or videos 

Read out loud or perform poetry or rap 

Make up dance steps 

Participate in pageants 

Go to community ethnic dances 

Attend dance performances 

INDIVIDUAL ACTIVITIES BY CAREGIVER STATUS 

Non-Caregivers Caregivers 
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Note the higher levels of engagement for 
caregivers, across a range of activities 

100 = 2008 Baseline Average 
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Summary/Review of Key 

Themes 
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34 
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http://ericwhitacre.com/the-virtual-choir
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40 
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Read  
books  
for  
pleasure 

Attend  
plays or musicals with 
professional actors 
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Take photographs for artistic purposes 

           Visit art            
         museums        
             or  
       galleries 

Prepare  

ethnic  

or traditional  

food 
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Watch dance on TV 

Attend  
performances  
by dance companies 

Share something that you created 
online 
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Reflections (Tom Kaiden) 
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Philadelphia is more culturally vibrant 

than the nation as a whole  
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The increasing importance 

ascribed to cultural activities 

is an energizing call for 

activism 
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